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• Learn ways to utilize 

brainstorming to spark creative 

writing.

• Understand how to engage 

learners as practicing 

professionals in the story 

writing process.

• Synthesize learning to create 

an action plan for creative 

writing in your setting.

Objectives



INTRODUCTION

aschroe1@cord.edu 



• Background

• Objective 1

• Objective 2

• Objective 3

• Q&A

Road map



Sally Reis and Joe Renzulli



Enjoyment

Engagement

Enthusiasm for 
learning

E achievement



Enjoyment

Engagement

Enthusiasm for 
learning

E achievement

Personalization 
of interest

Authentic 
audience

authentic 
methodology

No 
pre-determined 

answer or 
approach



Focus on 
strengths 

and 
interests





Three-ring conception



Three-ring conception

The rings 
do not have 

to be the 
same size.



The atom



The atom

At 
certain 
times



The atom

in 
certain 
people



The atom

under certain 
circumstances



The atom



Enrichment triad model



Enrichment triad model

Don’t 
forget 
type 

2 1/2



1. What new insight did you gain?
2. How are you already providing opportunities like 

this in your setting?
3. Where can you build on this in your setting?



• Background

• Objective 1

• Objective 2

• Objective 3

• Q&A

Road map
Learn ways to utilize 

brainstorming to 

spark creative 

writing.



Brainstorm





Brainstorming rules
All ideas are welcome

You can build off another’s idea
No judgement













Your turn!



Your turn!

Independently or not
Brainstorm
• characters
• Setting
• Problem
• solution

Brainstorming rules
All ideas are welcome

You can build off another’s idea
No judgement



1. What new insight did you gain?
2. How are you already providing opportunities like 

this in your setting?
3. Where can you build on this in your setting?



• Background

• Objective 1

• Objective 2

• Objective 3

• Q&A

Road map
Understand how to 

engage learners as 

practicing 

professionals in the 

story writing 

process.





authors illustrators



Character 
design



Page breaks

Illustration 
ideas



organization



organization



Cover 
contest





1. What new insight did you gain?
2. How are you already providing opportunities like 

this in your setting?
3. Where can you build on this in your setting?



• Background

• Objective 1

• Objective 2

• Objective 3

• Q&A

Road map
Synthesize learning 

to create an action 

plan for creative 

writing in your 

setting.





• Who
• what
• when
• Where
• Why
• how



• Perimeter and area – cost of 
project

• Combinations of a number
• rounding

• Identify standard – create criteria

math



• Time period
• Alternate perspective
• Ethical dilemma

• Identify standard – create criteria

Social studies



• ecosystem
• Alternate perspective
• Animal adaptations

• Identify standard – create criteria

Science



Student treasures 
publishing

Studentreasures.com 

https://studentreasures.com/




schoolmatepublishing.com

Alternative resource

https://www.schoolmatepublishing.com/?ref=bsmp&msclkid=20648afb80a218588930ee53df85e47e




Final product



Your turn!

Independently or not
• Who
• what
• when
• Where
• Why
• how



• Background

• Objective 1

• Objective 2

• Objective 3

• Q&A

Road map



aschroe1@cord.edu 
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